Institute for Global Environmental Strategies

Is the Customer Really King? -Stakeholder analysis for sustainable consumption
and production using the example of the packaging value chain-

SCP

Institute for Global Environmental Strategies

o T . W . . P W& LT L i o S

e e e = = « : : 2 . =l -
IGES | http://www.iges.or.jp ISAP 2010

hEN
Yasuhiko Hotta




Institute for Global Environmental Strategies

Yasuhiko Hotta IGES | http://www.iges.or.jp ISAP 2010

Institute for Global Environmental Strategies

—>
__>

Yasuhiko Hotta IGES | http://www.iges.or.jp ISAP 2010




Institute for Global Environmental Strategies

Yasuhiko Hotta IGES | http://www.iges.or.jp ISAP 2010

Institute for Global Environmental Strategies

3l ‘Interest - Influence - Instrument

31

\ .

Yasuhiko Hotta IGES | http://www.iges.or.jp ISAP 2010 m




Institute for Global Environmental Strategies

Yasuhiko Hotta IGES | http://www.iges.or.jp ISAP 2010

Institute for Global Environmental Strategies

1990

Yasuhiko Hotta IGES | http://www.iges.or.jp ISAP 2010 m




Institute for Global Environmental Strategies

Yasuhiko Hotta IGES | http://www.iges.or.jp ISAP 2010 m

Institute for Global Environmental Strategies

Yasuhiko Hotta IGES | http://www.iges.or.jp

ISAP 2010




Institute for Global Environmental Strategies

Yasuhiko Hotta IGES | http://www.iges.or.jp ISAP 2010

Institute for Global Environmental Strategies

Yasuhiko Hotta IGES | http://www.iges.or.jp ISAP 2010




Institute for Global Environmental Strategies

Yasuhiko Hotta IGES | http://www.iges.or.jp ISAP 2010




