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Transitioning to Sustainable Consumption and Production: 
Opportunities for Asian prosperity on a finite planet

Opportunities and challenges for ‘lifestyleOpportunities and challenges for lifestyle 
leapfrogging’ in China

中国における 生活様式のリープフロッグ（跳躍）に向けた
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Lifestyle leapfrogging potential in personal urban mobility
個人向け都市移動手段における生活様式のリープフロッグ（跳躍）の可
能性能性

Current Trend:
China is now the world’s 

largest car market. 

Opportunity: 
Currently personal 

vehicle ownership still

g
Sales in first half 2010 

increased by 50%. 

vehicle ownership still 
low at around 2-3%.

????

Lifestyle leapfrogging potential in food consumption
食品消費のリープフロッグ（跳躍）の可能性

Current trends:

食品消費のリ プフ ッグ（跳躍）の可能性

Already more than 800 
McDonald’s & 3000 

KFC in China.

Opportunity:
Meat and dairy 

??
consumption still 

relatively low (55kg per 
capita)

??



Lifestyle leapfrogging potential in residential and commercial housing
住宅、商業施設のリープフロッグ（跳躍）の可能性住宅、商業施設のリ プフ ッグ（跳躍）の可能性

Current Trend:
More than 50 billion m2 
floor area predicted to 

be built until 2030be built until 2030.

Opportunity:
Urbanisation rate still 
comparatively low at 

around 40%.

????
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Thank you for your attention!
ありがとうございましたありがとうございました

Patrick Schroeder (patrick@cango.org)
Chi A i ti f NGO C ti (CANGO)China Association for NGO Cooperation (CANGO)

China Civil Climate Action Network (CCAN)


